
Letós make great 
meetings happen!



Doodle Facts



Warum Doodle

Warum Doodle

Channels with keywordbased targetings

Target group -specific modulation of the keywords

Active users , who do something and plan

No negative Content

Branding formats and exclusivitiy on the website

Desktop & Mobile

Why Doodle?
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Desktop

Unique Clients
3,550,000

Page Impressions
14,000,000

Ad Impressions
47,150,000

Mobile

Unique Clients
1,500, 000

Page Impressions
4,400,000

Ad Impressions
8,200,000
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Channel Ad Impression

Business 25.0Mil

Student 5.0 Mil

Lifestyle 2.0 Mil

Leisure 2.0 Mil

Sport 1.0 Mil

Nightlife 1.0Mil

Family 1.0Mil

Food 1.0Mil

Lunch

Lunch

Lunch

Football Tournament

Dinner Party

Football Tournament

study group

study group

study group

VR session

VR Session

Meeting

Meeting

Meeting

birthday

birthday

Training

Training

Training

Training

Business Meeting

Skiweekend

Ski weekend

Skiweekend

Party

Party

Party

hike

Vacation

movie theater

movie theater

movie theater

reunions

reunions

reunions

Lifestyle

Nightlife

farewell party

Birthday Party

Lifestyle

Sport

Football Tournament
Training

Targeting & Impressions in the US



Ads 
Desktop



Warum Doodle

Warum Doodle

Wideboard Halfpage Ad Wallpaper

Desktop



Warum Doodle

Warum Doodle

Fireplace Sidebar Ad

Desktop



Branding Ad / 
SwipeBranding Ad



Branding Ad / 
SwipeVideo Wall



Branding Ad / 
SwipeVideo Wall



Branding Ad / 
SwipeVideo Wall 

Blurred



Branding Ad / 
SwipeMulti Video 
Wall



Branding Ad / 
SwipeMulti Video 
Wall



Branding Ad / 
SwipePanorama 
Wall


